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Justifications, reasons and current situations to be addressed
Current Situation and Justification

Over the past years, many national consumer organisations have increasingly highlighted the importance of mobile phones design to optimise resource efficiency and the issue of their limited lifespans. 
Consumers bear the brunt of the cost of shortened product lifecycles and the difficulties associated with insufficient scope for repairing them. Consumers bear the brunt of the policies of manufacturers and of some distributors, who sometimes try to sell warranty extensions after the first year even though two-year warranties are mandatory

Planned obsolescence

· Planned obsolescence is associated with a form of industrial production that relies on a minimum renewal rate for its products. Although product renewal may be necessary, certain abuses need to be addressed.
· There are several grounds for concern about planned obsolescence. By shortening consumer product lifetimes, it increases resource consumption and the volumes of end-of-life waste to be managed. It takes many forms and is used to push up sales and support economic growth by deliberately creating needs and consumer products that are designed not to be repaired.

· As a result, the waste of resources and the harmful pollution generated have reached such proportions that civil society and a number of political representatives who are critical of these practices are taking steps to highlight and challenge the system's inconsistencies

Member States should encourage responsible consumption, especially during school years, to ensure that consumers assess the environmental impact of products in terms of their lifecycle, ecological footprint and quality. Consumer representatives are to be more involved in the on-going debate, on this important and sensitive topic as their participation will ensure a more comprehensive approach

Different types of obsolescence: 

· Planned obsolescence, in its strict sense, consists of designing a product to have a shorter life, if necessary by designing it to run only for a limited number of operations.

· Indirect obsolescence generally occurs because the components required to repair the product are unobtainable or because it cannot be repaired (e.g. batteries welded into an electronic device).

· Incompatibility obsolescence occurs, for example, when software no longer works once an operating system is updated. This type of obsolescence is linked to after-sales obsolescence, which encourages consumers to replace rather than repair a product, partly due to the time and cost of repair.

Recommendations

· The awareness of consumers is a prerequisite for proper and sustainable use of products. Additionally it is important to properly inform consumers about the minimal product lifetime which is relevant when making decision on product purchase.
· Providing information on a product's estimated life expectancy or number of use cycles is crucial so that consumers can make informed purchasing decisions. In this context, voluntary commercial and business initiatives and activities would be welcome.

· The stated life expectancy would have to be monitored to prevent abuses which would mislead consumers. The consumer could therefore buy products that are more expensive but will hold their value better over time.

· It would be useful to establish a system that guarantees a minimum lifetime for purchased products. 

· Companies should make their products easier to repair. This should be done in three ways: technical possibilities (e.g. tablets with batteries that are welded into the device so that they are impossible to repair and thus have to be replaced), and the possibility of replacing components within five years of purchasing the product. 

· Finally, purchases should be accompanied by information on the possibilities of repair and how to have repairs carried out. More generally, there is the need of strong support for the social dimension and the repairs sector. The process of building trust between businesses and consumers must be considered more specifically in the light of options available for supporting its job-creating potential.
The EU Commission is currently working towards legal requirements for minimum product lifetimes, and for the development of EU standards for their measurement:

· The introduction of specific requirements to extend battery’s lifetime, 

· Make spare parts available to consumers at an affordable price, 

· Ensure battery, display units and other key components are accessible and replaceable with common tools and without damaging the device, and 

· Establish minimum requirements for Operating System support, which should at least correspond to the same time-period as the availability of spare parts to promote longer lifetimes. 

The European Commission’s initiative to introduce new Ecodesign and Energy Labelling requirements for mobile/smart phones and tablets. 

· The -electronics and ICT The Action Plan proposes setting up a ‘Circular Electronics Initiative' to promote longer product lifetimes through reusability and reparability as well as upgradeability of components and software to avoid premature obsolescence. The sector will be a priority area for implementing the ‘right to repair'. 

· The Commission is aiming to adopt new regulatory measures for mobile phones, tablets and laptops under the Ecodesign Directive, as well as new regulatory measures on chargers for mobile phones and similar devices. 

· An EU-wide take back scheme to return or sell back old mobile phones, tablets and chargers will also be considered
· Recent information: The European Commission announced in March 2019 that the first set of new energy labels for dishwashers, washing machines, refrigerators, and electronic displays will be visible in shops as of 1st March 2021 and for lamps, as of 1st September 2021. In practice, this means that labels for these product groups will be rescaled from March or September 2021 onwards and that old labels will be replaced after a short transition period of 2 weeks.  
EU Commission Proposals 

The Commission will work towards strengthening the reparability of products. The aim is to ensure that “the right to repair” is embedded in the EU Consumer and Product Policies by 2021. The Plan foresees also actions to give consumers more reliable information about products at the point of sale, including on their lifespan and other environmental performance. 

The Commission will propose that companies substantiate their environmental claims by using Environmental Footprint methodologies. Stricter rules will be proposed to reduce greenwashing and practices such as planned obsolescence. 

New measures will increase the uptake of green public procurement, such as introducing minimum mandatory green criteria or targets for public procurement:

